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1. ABOUT NORTHERN BROADSIDES 

Northern Broadsides is a multi-award winning, artist led Theatre Company. We are delighted to be 
one of Arts Council England’s key National Portfolio Organisations with an established network of 
touring and co-producing partners across the UK including: Leeds Playhouse, The New Vic Theatre, 
Stephen Joseph Theatre, Liverpool Playhouse, The Rose at Kingston and The Lowry. 
 
We are based at the atmospheric Viaduct Theatre, Dean Clough Mills, Halifax. The town has 
recently received significant capital investment in its arts and culture infrastructure. In addition to 
its many claims to fame it has recently received the tagline, ‘the Shoreditch of the North’ according 
to BBC6 music.  
 
Northern Broadsides’ formidable reputation has been established through a programme of high 
quality work that continues to receive regular editorial comment and reviews in major national 
press publications. Our repertoire includes work by William Shakespeare, European and English 
Classic plays, new adaptations and original dramas. In 2014 we commissioned and produced 
Deborah McAndrew’s new work, An August bank Holiday Lark. The drama won the best new play 
accolade at the UK Theatre Awards. 
 
The written word is at the heart of all we do and our productions are noted for their strong regional 
voice, musical invention, wit and clarity.  
 
Conrad Nelson’s music echoes Kurt Weill’s songs for Berthold Brecht and Nino Rota’s soundtracks 
for Federico Fellini; it evokes the period setting even as it suggests other times and places up to 
and including our present . The circus, here, represents the timeless space of the imagination that 
is a touchstone of the characters’ humanity.  
Hard Times – The Observer 2018 **** 
 

http://d2061859.u304.pipeten.co.uk/index.php/about-us-2/awards/


Northern Broadsides’ open and no-nonsense working style has led to the development of an 
enthusiastic and faithful audience that has come to expect well crafted, text-based drama delivered 
with unconventional energy, invention and panache. 
 
“It’s a production which supplies all the required braggadocio and swagger, but nonetheless 
displays a nose for the unexpected.” 
Cyrano 2017   The Guardian **** 
 
26 years on from our inaugural production of Richard 111 the White Boar remains the symbol of a 
company that is noted for its originality and passion for the spoken word. We are a company driven 
by a love of theatre and a belief in great art for everyone and we deliver a popular yet unique brand 
of British theatre.  
 
In 2018 we are looking for an energetic Marketing and Communications Officer to promote the 
pedigree of the past with the creative energies of the future and introduce a new generation of 
Broadsides to a new audience and a new era of British theatre makers.   
 
 
2. ABOUT THE TEAM 
 
Northern Broadsides continues to invest the majority of its funding on the staging of typically large 
cast productions. Our small, core management team remain closely connected to our work on 
stage. 
 
The company is undergoing a restructure to bring marketing and fundraising posts in-house. 

However, we also welcome interest from freelance fundraising applicants. The two new posts will 

augment a committed team headed by Artistic Director, Conrad Nelson and Executive Director, Kay 

Packwood. Freelance professionals and creative artists cover other roles as required.  

 
 

 

 

 

                              

 
 

3. JOB DESCRIPTION 
The Marketing & Communications Manager is a creative opportunity to develop and realign a 
strong company brand. We are looking to reinvent our marketing, communications and audience 
development strategy in a changing marketplace. Northern Broadsides have been a leading British 
theatre company for the past 26 years. This is an opportunity to help shape the next generation 
under the joint new leadership of Conrad Nelson and Kay Packwood.  
 

Key areas of responsibility  

Marketing 

 Board of Trustees  

   Artistic Director/CEO Executive Director /CEO 

Fundraiser and 
Development Officer 

Finance Officer 
 

Marketing and 
Communications Officer 



• Lead the development and delivery of all marketing campaigns for touring productions and 
other activities, 

• Working collaboratively with co-producers and partner venues where appropriate, in order 
to achieve agreed financial and audience targets 

• Monitor ticket sales, audience feedback and other indicators to refine and improve the 
effectiveness of the company’s marketing activities 

• Oversee the creation of all marketing collateral across print (flyers, posters, brochures, press 
releases, annual reports) and digital (website, e-newsletters, news stories, social media) 

• Write engaging and accurate copy for the full range of online and offline media 
• Originate design, images and video content working with external graphic designers, 

photographers and filmmakers 
• Oversee the production of show programmes and/or programme playtexts 
• Raise the profile of Northern Broadsides by producing engaging and relevant digital content 

and other promotional material as required 
  

Brand, profile & PR 
 

• Lead on a forthcoming brand refresh for the Company, and act as the company’s brand 
guardian ensuring consistent application across all media, including its use externally 

• Positively promote Northern Broadsides brand values in collaboration with the Artistic 
Director, Executive Director and Press Consultant 

• Manage relationships with Patrons and create programme to promote Broadsides activities 
• Work with the Press Consultant to devise press campaigns for touring productions and other 

major projects, activities and initiatives 
• Seek out new online, print and broadcast partnerships to increase reach for the company’s 

work 

 

Digital 

• Manage the day-to-day running of Northern Broadsides current website ensuring that 
content remains relevant and up-to date 

• Develop a new digital strategy and programme of work 
• Continue the development and launch of the website in line with a brand re-fresh 
• Manage and develop all social media channels 
• Write, produce and send regular e-mail newsletters to our subscribers, monitoring open and 

click-through rates and devising strategies to increase readership 
• Monitor usage and effectiveness of all the company’s online platforms using Google 

Analytics and other tools, and develop strategies to broaden reach, deepen engagement and 
promote loyalty 

• Run occasional paid-for digital advertising campaigns e.g. Google AdWords, Facebook ads 

 

Audience Development 
 

• Assist with the development of the company’s audience development strategy in line with 
the company’s business plan, including setting and monitoring targets to increase the 
number and range of people experiencing Northern Broadsides work 

• Carry out regular audience surveys and commission audience research where necessary to 
gain an understanding of Northern Broadsides audience profile and reach 

• Manage the company’s audience data including collection, storage and usage in line with UK 
data protection legislation and our Arts Council England National Portfolio Organisation 
funding agreement 

• Ensure that all communications and branding activity works toward and considers Northern 
Broadsides audience development objectives 



 
Management and reporting 

• Manage the marketing budget in consultation with the Executive and to adhere to internal 
purchasing and accounting systems 

• Recruit, where necessary, appropriately skilled staff, freelancers, and occasionally interns to 
assist with marketing activity, and to manage these roles as required 

• Contribute to funding applications, annual reporting, and individual funder reports 

• Represent Northern Broadsides at industry events when required 

 

Other  

• Comply with all company policies  

• Undertake any other specific duties that might be reasonably required of the post-holder  
 

4. PERSON SPECIFICATION 

 ESSENTIAL SKILLS   

• Proven experience of working within a marketing environment, preferably within an arts or 
cultural organisation 

• Demonstrable success in running creative multi-channel marketing campaigns across digital 
and print media 

• Experience of devising strategies to attract new and diverse audiences / participants for arts 
or cultural activities 

• Strong project management skills with experience of delivering projects on time and within 
budget 

• Experience of managing and developing websites, including familiarity with a range of 
content management systems 

• Experience of e-mail marketing, including producing and sending e-newsletters and e-flyers 
using MailChimp (or similar) 

• Experience of managing social media channels (Facebook, Twitter, Instagram) and devising 
strategies to grow loyal and engaged online communities 

• Excellent copywriting skills for a range of media (web, print, news) with a keen eye for detail 
• Proficient with Photoshop or other image editing software 
• Experience of managing external agencies and consultants, including web developers, 

graphic designers, PR consultants, and freelance photographers and filmmakers 
• Experience of marketing research techniques to inform future marketing strategy, including 

online surveys 
• Strong budget management skills 
• Understanding of data protection, including recent changes to UK legislation, GDPR and 

experience of data management 
• Knowledge of audience segmentation models, and experience of the national data sharing 

project Audience Finder to gather audience insight 
• Excellent negotiation and communication skills and able to deal with people at all levels, 

with proven experience of negotiating new working partnerships 
• A good team-player as well as the ability to work independently and on own initiative 
• A strong commitment to equal opportunities and diversity 

 
Desirable qualities, skills and experience 
 

• Proficiency with graphic design software and audio and video editing software 



• An existing network of creative content producers, such as graphic designers, photographers 
and videographers 

• An interest in the work of Northern Broadsides 
 
 

Personal qualities  

• Self-motivated, organised and able to work under pressure / prioritising own workload 
as required  

• Approachable and efficient  
• Able and willing to take on new ideas and learn new skills  
• Able to work as part of a team and deal confidently with different groups of people  
• Understanding of and commitment to Equal Opportunities practices  
• Willingness to undertake training necessary to carry out duties  
• Ability to work independently, but have the confidence to ask for assistance when 

required  
• Ability to work without supervision, use initiative where required and work under 

pressure.  
• Reliability, confidentiality and an enthusiasm for the Company and its work.  

 
 
Terms and Conditions of Employment 
 
Job title: Marketing and Communications Officer 
This is a part time, permanent post. 
 
Salary: c£26,000 pro rata 
 
Annual Leave: 20 days holiday per year in addition to bank holidays pro rata 
 
Pension: Northern Broadsides operates an auto enrolment pension scheme (NEST). 
 
Hours of Work:  20 Hours per week.  
The nature of the position means some evening and weekend work, for which the company does 
not make overtime payments. Time off in lieu may be available for out of hours working at the 
Company’s discretion. 
 
Place of Work: The place of work flexible between working from home and the company office at 
Dean Clough, Halifax, West Yorkshire.  
 
Probation Period: There will be a three month probation period. 
 
Notice Period: One week’s notice in writing on either side during the probationary 
period. Thereafter one months’ notice in writing on either side once 
the appointment is confirmed. 
 
Equal Opportunities Northern Broadsides is committed to a policy of equality of 
opportunity in its employment practices with the aim of ensuring that everyone who works for us 
receives fair treatment 
 



Identity checks: The successful applicant will need to provide official documents to confirm they 
have the right to work in the UK and undergo a check with the Disclosures and Barring Service. 
[Compliance with Asylum and Immigration Act 1996]  

 
 
APPLICATION 
 
To apply please send a CV and covering letter with “Marketing and Communications Manager” as a 

heading, outlining your relevant experience and why you are interested in the role to 

northernbroadsides@gmail.com  

Applications by 10am 1st August 2018: Interviews on 8th August 2018   

Start date September (negotiable) 

 


